
Many smaller businesses, have very little time on a day-
day-day basis to think about the future: 
- to monitor the products and services your competitors 
are currently developing or looking to develop? 
- to think about new and future trends will affect your busi-
ness? 
- to develop new “future user scenarios” to help your 
business plan for the future. 
- to think about how your “universe” is changing.
- to develop new innovative communication and marketing 

strategies to differentiate your business in the market-
place. 

- The full 1 day Creative The Future Workshop to be held at 
the end of June will outline how you can keep abreast of 
trends and predict the future. 

CREATE THE FUTURE! 
Whilst the future is uncertain and much of it 
beyond our control, we can control many aspects 
of it. We choose our future: we create it by what 
we do or fail to do.  

Visions and strategies linked to a clear sense of 
trends and scenarios make companies better able to 
shape the future and the outcomes they would prefer.  

Looking at some key trends predicted for 2011 and 
beyond, this introductory talk to “Create your Future” 
will expain why itʼs important for your business to  
develop future user scenarios and new strategies 
based on future thinking.

In short, new ways of thinking to keep abreast of 
a changing world.
10 June 2010 18.30-19.30 
The Greenlane Gallery, 
29 rue des Deux Ponts, Ile 

Saint Louis, 75004 Paris.

www.creativiteconsultants.com
Contact Sue Alouche for further info
06 67 45 28 88

Contact Tom Byrne about this event
tj@tjbyrne.com
Tel: 0685218010
Nearest Metros Pont Marie and Saint Paul. 

The French futures pioneer 
Gaston Berger said that 
“the purpose of looking at the 
future is to disturb the present.” 
This workshop does that. 
Can you afford to wait!

An introductory hour-long presentation on 

how to Create The Future by Sue Alouche, 
Créativité, followed by drinks and an 
opportunity to network.

Cost 10 euros.
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